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Definition

“The physical environment is defined as all
objective structural factors external to the
iIndividual that both positively and negatively
Influences a persons behaviour.” wus pept of Health

and Human Services, 1999)




Elements

Three elements of the
physical environment

that influences physical
activity:

ransportations Systems
Land use Patterns
Urban Design




Statistics

* Majority of parents with children age 1-6 (88%) reported
that at least one parent participated in some form of
physical activity with their child two or more times per
week, and over half (57%) participated four or more
times per week.

 1in 4 Toronto children (27%) age 1 to 6 spend more
than 2 hours per day on
sedentary activities such as
watching TV or videos,

using computers etc



EVIDENCE on RESIDENTIAL ENVIRONMENTS and PHYSICAL
ACTIVITY

Access to indoor/outdoor facilities for sport and play close to the home, e.g.
- parks, playgrounds

- green open space

- sports clubs

- sports facilities on schoolyards, kindergartens

Perceiving the neighbourhood surroundings as interesting, friendly

Being able to safely walk or cycle to school or other destinations

Krahnstoever Davison & Lawson 2006



Population Based Interventions

« Creating footpaths, cycling trails
* Providing opportunities for active commuting + public transport

* Providing access to PA facilities all over the year (e.g. parks,
open spaces, playgrounds, indoor/outdoor sports facilities),

* Increasing the quality, aesthetical design of residential areas

« Facilitating short travel distances (e.g. through street
connectivity, mixed land use, density of population and services).

 Reducing crime or fear of crime (e.g. through sufficient street
lighting, pleasant neighbourhood surroundings free of graffiti, litter
and incivilities; measures for crime prevention),

« Improving road safety (e.g. through traffic calming measures,
speed limits, well-maintained sidewalks, street lighting).



Individuals

Role modelling
Support/encouragement/praise

Gross motor play/ locomotor activities that
are fun

Spontaneous and intermittant play
Outdoors

Advocates

Educators




Early Child Development Nutrition
Project

Your Kids Are Listening
Social Marketing Campaign

Target: Parents of young children (3-6 years old)

Messages

Phase 1: When it comes to healthy weights, what parents say
and do can have a direct and long-term impact on their child.
Phase 2: Parents can make simple changes to their family
lives to help children achieve healthy weights.



Your Kids Are Listening



Your Kids Are Listening



Your Kids Are Listening

— 75% of parents recalled media messages on
Healthy Weights with 45% recalling parents
as important role models

— More than half of the parents surveyed
changed their behaviours to promote healthy
weights



School /Community Based
Interventions

Bicycle racks at schools/preschools
Designated bicycle lanes

Public washrooms/drinking fountains in
parks/playgrounds

Skateboard/Basketball parks
Markings on Playgrounds
Support for Families with
children with special needs




Kids more active when playground has balls, jump
ropes, UNC study shows

Children play harder and longer when their
child-care centers provide

portable play equipment such
as balls and jJump ropes,
more opportunities for active
play and physical activity
training and education

for staff and students.



